Validation of Data Used in Performance Measure
Continuation:


Office of Government Contracts and Business Development

Validation of Data Used in Performance Measure

	Office
	Office of Government Contracting and Business Development, Office of HUBZone Program

	Program
	HUBZone Program

	Performance Indicator (PI)
	Yearly number of HUBZone firms certified.

	Strategic Goal
	Goal 2: Increase small business success by bridging competitive opportunity gaps facing entrepreneurs. Goal 1: Improve the economic environment for small business.

	Long-Term Objective
	Objective 2.3: Significantly increase successful small business ownership within segments of society facing competitive opportunity gaps. Objective 2.2: Maximize sustainability and growth of existing small businesses assisted by SBA. Objective 1.6: Increase the opportunities for small businesses to receive open and fair access to Federal contracts.

	Nature of the PI
	Output √ (1.6) (2.3) (2.2)

Intermediate Outcome 

Outcome

	Qualitative definition of PI
	This PI represents the number of firms that were certified as ‘qualified HUBZone small business concerns’ during the fiscal year.’

	Outcome(s) this PI contributes to
	This PI contributes to attainment of the following outcomes. 2.3.1: By 2008, increase the number of prospective and existing small businesses facing special competitive opportunity gaps. 2.3.2: By FY 2008, for small businesses facing special competitive opportunity gaps, exceeding the national survivability rate for comparable small businesses within the first two years of existence. 2.3.3: By FY 2008, for small businesses facing special competitive opportunity gaps, exceeding the national average rate of small business job creation with[in] two years of existence. 2.3.4: By 2008, for small businesses facing special competitive opportunity gaps, exceeding the national average rate of comparable small business revenue within two years of existence. 2.2.1: Number of existing small businesses receiving SBA assistance. 2.2.2: Firms assisted by SBA, existing for 1-2 years and exceeding the national average survivability rate for the same period. 2.2.3: Small firm, assisted by SBA, exceeding the national average job creation rate. 2.2.4. Small firms, assisted by SBA, exceeding the national average revenue growth rate. 2.2.5: Customer satisfaction rate of at least 90%. 1.6.1: Each year, Federal agencies meet the government-wide goal of awarding 23% of government contracts to small businesses. 

	Explain for each outcome its connection with the PI
	This PI reflects the number of firms added to the pool of vendors certified  as ‘qualified HUBZone small business concerns.’ A sufficiently large pool of HUBZone vendors is necessary for award of contracts that would increases the flow of revenue, profitability, investment, and employment opportunities into distressed urban and rural communities. By definition, such firms are ‘small’ and have suffered ‘special competitive opportunity gaps.’ Therefore, this PI is directly connected with attainment of the following outcomes. 2.2.1 and 2.3.1: Increasing the number of successful small firms, in general, and the number of those located in distressed urban and rural communities, in specific. 2.2.2 and 2.3.2: Increasing the survival rate of small firms, in general, and of those located in distressed urban and rural communities, in specific. 2.2.3 and  2.3.3: Increasing the rate of job formation of small firms, in general, and of those located in distressed urban and rural communities, in specific.  2.2.4 and 2.3.4: Increasing the rate of revenue growth of small firms, in general, and of those located in distressed urban and rural communities, in specific. 2.2.5: Because small firms are certified by SBA, and receive access to contracting opportunities because of such certification, this PI is directly related to increasing the level of customer satisfaction with SBA services. 1.6.1: Because contracts are awarded based on HUBZone preference, this PI is directly related to the intermediate outcome of increasing open and fair access to procurement opportunities. 

	Verification (done or planned) of the outcome/PI connection 
	Data related to applications processed and approved will be validated through internal reports generated by the HUBZone Executive Information System (EIS). The connection between this data and the outcomes identified above will be corroborated by analysis of longevity, revenue, employment, and contracting data captured through the HUBZone program examination and recertification processes, and pursuant to HUBZone regulations published on May 24, 2004, effective June 23, 2004. 

	Data source for PI
	HUBZone System.

	Data system
	HUBZone System.

	Frequency of collection and reporting
	Data is automatically entered into the HUBZone System as a byproduct of processing program certification, program examination, and program recertification actions. Reports are generated through the HUBZone EIS on an ad hoc basis. 

	By end of this FY, the  PI’s value will be
	Actual √   

Estimated           Actual by 09/30/2004

	If PI values are rounded, please provide actual value
	2,200

	Describe any issues with completeness of data
	There are no issues with completeness of data to the extent that execution of certification, and continuing eligibility business processes yield relevant data.

	Methods used to determine accuracy of data
	Data in HUBZone System database is periodically checked against manual files. Reports covering the same period of time are run on different dates.

	Limitations to accuracy of data (records without data, wrong data, double counting, etc.)
	Not applicable.

	Describe plans to address limitations to accuracy of data
	Not applicable.

	Formula to calculate the PI (if appropriate)
	Not applicable. 

	How is this PI being used for policy decision making?
	This PI is used in formulation of marketing policy and operating decisions for the HUBZone Program. That is, based on this information, and subsets of this information (trends in industrial and geographical distribution of certified firms), the Agency determines its marketing strategies for the program. 

	Are all the contributors to this PI using the same definitions?
	All contributors to this PI use the same definitions.

	Were all data points for this PI produced during the current FY?
	All data points for this PI were produced during the current fiscal year. 

	Describe any outstanding audit that may affect this PI
	Not applicable.

	Describe any outstanding OIG or GAO recommendation that may affect this PI
	Not applicable.


