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U.S. Small Business Administration





	U.S. Small Business Administration

Information Transfers

	

	1. SBA Office

 FORMCHECKBOX 
 a. Headquarters     
 FORMCHECKBOX 
 c. District Office (specify) ____________________________________


 FORMCHECKBOX 
 b. Regional Office 
 FORMCHECKBOX 
 d. Other SBA (specify) _______________________________________

	2. Resource Partner


 FORMCHECKBOX 
 a. SBDC
 FORMCHECKBOX 
 b. SCORE
 FORMCHECKBOX 
 c. Women’s Business Center


 FORMCHECKBOX 
 d. Other SBA Partner (specify)______________________________________________________

	3. Reporting Period (report monthly or quarterly as applicable)
Month


 FORMCHECKBOX 
 October 
              FORMCHECKBOX 
 January     
              FORMCHECKBOX 
 April                           FORMCHECKBOX 
 July


 FORMCHECKBOX 
 November
 FORMCHECKBOX 
 February   
              FORMCHECKBOX 
 May                            FORMCHECKBOX 
 August


 FORMCHECKBOX 
 December   
 FORMCHECKBOX 
 March       
              FORMCHECKBOX 
 June           
              FORMCHECKBOX 
 September


 FORMCHECKBOX 
 FY 1st Quarter
 FORMCHECKBOX 
 FY 2nd Quarter
 FORMCHECKBOX 
 FY 3rd Quarter   
 FORMCHECKBOX 
 FY 4th Quarter

What Fiscal Year are you Reporting for? _________




	4. Total Number of Information Transfers Reported 

(Add all contacts and report here for the reporting period)

Information Transfers include the following:

1. Telephone calls less than 30 minutes in length where substantial business related information is transferred to the individual.

2. Number of information packets or other substantial business related materials sent by mail, fax, and email (as a result of trade show contacts, website contacts, other marketing events, and telephone requests) or distributed at trade shows or marketing events that are not considered email counseling.

3. Number of newsletters (hard copy or electronic) developed and distributed by ED or its resource partners that promote SBA and ED programs.  The newsletters sent to the clients will be counted as one information transfer item (only count the actual newsletter, not the number of people it was sent to).

4. Number of unique visitor contacts to SBA or resource partner websites that request further information.  Number of unique website visitors that email SBA or a resource partner requesting small business related information as a result of having visited their website (also include online training that does not meet the definitional requirements).
5. Number of contacts viewing video tapes and/or using onsite library materials containing business related information.
6. Number of individuals attending a presentation (that is less than one hour and does not meet the definition of training) sponsored by SBA or its resource partners.
	

	
	_______________
_______________
______________
______________

______________
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